











Our Development Philosophy

Our commitment is to creating community emvironments that are crafted for long term growth. We recognize that the
mﬁiﬂhﬁmﬁnﬂtﬁrm-ﬂﬁgnﬂﬁynﬁﬂhnﬂhmmﬂlﬂﬂm
Theretore, we envision muold-use ﬁlﬂm'ﬁmtﬂnmﬁlﬂhﬁuﬂﬂmtnﬂh mll:hﬂ:ﬂngd::
Wm&l&:&m to combine them Hlﬂiﬂh‘t-ﬂuﬂ'ﬂlﬁ‘llﬂtﬂﬂ a destinarion center

Central to mhbﬂmthhﬁﬁummﬂ@:lhdwﬂnbmmmthm
ket's needs. Our passion is for coeating high-qualing, architecnurally pleasing projects that are designed tw mspect the
styles of a local community. Our geal is to achieve solid customer satishiction through these design and constructon
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TESUMMIT

It makes youn feel like shopping

The Summit Marksting Philosophy:

There are o distinct benefits that position The Summit as the customer preferrsd shopping destination in sch of its markets.”

First is the special mixof high quality retailers and restaorants; second is the anique shopping atmosphere created by careful attention
to architectural and hodscaping detnil. These principles are the focus of an iotegrated brand marketing campsign which communicates

this message to consumers everyday

While some may believe "build itand theywill come”, we chooss to e certrin and drive consumer traffic by telling them shout it
as well. And to as, that mears imresting the necessary resources to ensare our retail partners are successhal, and more importactly, that oar
shared custorners is happy as vwell

* HI07: Bast Pacd to Shopand Bast Plece for Ladier’ Fashian Appard, Birminghem Alsheme; Bast Pl o Shop, Best Opan Alr Shopping Centar, Renn Hrmis;
Prefered Flaca for  Shopping Spree, Lossvills Kanfucky.

1 Print and Bilboand Advertizing:
.-__. Blillions of customers sach month are reminded of The Sommits fartastic assortment of retadens, s rmsonal fishion, end special
evenks. Siore openiog messges are often integrated inio the miv, helping toemmre the suocess of new sbores.
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Radio Advertising:

Rmdio commmnicrtions provide addkional ratiomals for
shopping, store suggestions and event details to fiarther
entice the mstomer bo vis stores ot The Sammit

Television Advertisng:

TV advertising seeks ba farther generate searensss and

drive sbore tatfic with 8 market-wide resch during ey sdl- F .

img pericd: Each s highlghts an insight bt soppirg. g TIESUMAMIT
and as with the priot advertising. retailers are paramoant

in the ad oo ication hlerardhy. - i
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E-Marketing:

The Sumimit weh sk= provides messaging todchve consumens
ta the retall locations, Thoogh it lives graphically 1n the seme
oampakgn wih priot and TV, # serves as o ork ol source of
commamer information ghout store mibe and lecation, while
providing a link to retailer web stes. E-mall 1s also otflized to
communicate spechl events, new siope openings, and other
bappenings at The Summit.

Pessarch:

We pecogndee that the demographics and shopping heharion
of our axtomresare dynamic and ewer changirg. Ressarch i
un totegral part of cor macketing efiort, allowing s to ensure
wdvertising effedhvenss and formulate insightfol marketing
strategles which are Televant to the ronsume . We beliere
there Is no mbstinte for genninely knrwing yoor costomer.

FOCLIS GROUPS MYSTERY SHOFFER

Sigrature Evenits:
Elgnatare Events are key to solld thring the mle of The Sommit in all sspects of shoppers' ves. These events

rermind cnstomers that The Summit lsnt fust shoot shopping - 1 abat family get-togethers, meals, entertainment,
und celebrations that benchmark the year.

Pubfc Relations:

“There 1s shways momething new gaing on ot The Sommit”
145 this premise that drives our public relations effort.
Whethier &% an svent Hke Holiday Lights Ulp, o new stome
op=nlng, or the appeannce of o new fastion tremd,

we are always talking to media and oustomers ibout
what'sgoing on at The Summit
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2222 ARLINGTON AVENUE
BIRMINGHAM, AL 35205
FPHONE s800.88.BAYER

FAX 205.795.4163

WWW . BAYERPROPERTIES.COM

201 ST, CHARLES AVENUE
SUITE 4411
NEW ORLEANS, LA 70170
PHOMNE 504.5681.5005
FAX 504.585.2605

WWW.CORP-BEALTY.GOM
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